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8867 Highland Road, Suite 320

Baton Rouge, LA  

70808

HopeNetworks  Always Hope.
February 11, 2003
The Honorable John B. Breaux
United States Senate
503 Hart Senate Office Building
Washington, D.C. 20510-1803

Via Fax:  202-228-2577

 
The Honorable Senator Breaux
U.S. Senate 
Washington, DC 20510 / 20515
 

Dear Senator Breaux:
 
 

I am writing to ask that you oppose any reductions in federal excise taxes on alcoholic beverages, and decline co-sponsorship of bills promoted by the beer and liquor industries to substantially reduce excise taxes on those products (beer tax rollback bill H.R. 52, and any bill that may be introduced to reduce liquor taxes).  For the following reasons, such legislation is bad public health and fiscal policy: 

 The economic and social costs of drinking already far exceed alcohol tax revenues.  Federal tax revenues from alcoholic beverages totaled nearly $7.7 billion in 2001, while according to a government report the cost to society was estimated at $184 billion in 1998.  Now is not the time to sacrifice important revenues when the federal deficit is projected to soar to near record levels of $200 to $300 billion in the next two years. 

 Lowering taxes on alcoholic beverages will help stabilize or reduce prices, making those products more available to underage drinkers.  The National Institute on Alcohol Abuse and Alcoholism has confirmed the link between alcohol prices and the quantity and frequency of youth drinking, as well as the link between prices and the rate of teen auto-crash fatalities.  Slashing taxes on alcoholic beverages – particularly beer – could lead to 600 more teen deaths per year in alcohol-related traffic crashes. 

  Despite an increase in 1991, alcohol taxes are low by historical standards.  Due to inflation, both the rates and revenues have dwindled dramatically over the past 50 years.  Adjusted for inflation, alcoholic beverages are actually at least 25% cheaper today than they were in 1951. 

 By wide margins, the American public supports increases – not decreases – in alcohol taxes.  That's because more than 35% don’t drink at all and among those who do, most drink so little that they would barely notice a tax decrease (or increase).  Alcohol tax cuts would benefit only producers and their heaviest drinking customers, the 20% of drinkers who consume 85% of the alcohol.  The vast majority of adult drinkers (75%) average just 5 drinks per week and account for only 13% of adult consumption. 

 Alcohol producers are prospering, and despite assertions that the tax cuts would benefit consumers, they have not hesitated to raise prices periodically to maximize profits.  They aren't concerned about ordinary consumers because they know that most of their revenue comes from the least price-sensitive heavy drinkers, who are either addicted or potentially in trouble with alcohol. 


Please put the best interests of public health and safety and the young people of America, and Louisiana ahead of alcohol companies' profits and the pocketbooks of their heavy-drinking best customers.  I hope you will reject all efforts to reduce federal taxes on alcoholic beverages and consider ways to increase them instead.  Thank you for your consideration and reply.
 

Sincerely, 



[image: image2.wmf]
Samantha-Hope Atkins

Executive Director, HopeNetworks.org
1-888-472-0786
Community Improvement Network 
www.hopenetworks.org


